A UNIQUE STRATEGY IS JUST WHERE WE START...
IT'S OUR EXECUTION THAT SETS US APART.

CHANGING MINDS > MOVING PRODUCTS > ENTERING MARKETS

SDNY

STRATEGIC DESIGN GROUP OF NY, INC.
30 East 33rd Street 2nd fl. New York NY 10016
2129248151 2129248252 fax Steve@strategicny.com

ACCELERATED NEW PRODUCT AND BUSINESS DEVELOPMENT - IN A NY MINUTE
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MERGENT

Folder/Brochures Inserts

Mergent Inc.: The premier business and financial information provider to the world. From creating their corporate and product
logos and signage to developing and writing of its literature we helped to develop the Mergent brand. And see it through. The
brochures ads, direct mail and trade show displays and materials we created and produced all helped to increase their pres-
ence and build their new brand image. Our public relations program has also worked to high profile their financial and data prod-
ucts as well as Mergent’s Dividend Achievers Index™ franchise, which has attained world-wide recognition in the media.
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Value Line: A foremost player and competitor in the financial (equity) information arena. SDNY has, over the years, created
and handled their major new product ads and direct mail programs that were positioned to high-income investors and
upscale readers of financial publications. We took charge of the program, seeing it through from concept to mailing. We
also help to establish and create new products from their inception. Many products sold into the millions of dollars.
Additionally, we worked with their educational development people to create brochures and develop pre and post trade show
mailing pieces to boost attendance and sales.
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US Ink®: Produces and sells over half of all the newspaper inks in the U.S. We were selected to devel-
op and create a high profile ad campaign to overcome a most aggressive competitor. Our position-
ing, headlines and creative ads were an instant success. They were run throughout the industry in
most publications and used as mailing pieces. We also worked with US Inke to develop their trade
show materials and promotional programs and handled various public relations projects.

US Ink brings colorto life!

Ads
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Wall and Desk Calendars
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Products for bald guys. What a great idea. It wasn’t ours. But fortunately the Head Bald Guy of the company called us in | m
to develop the creative on this new line of products called BaldGuyz®. We created the logo and the primary and sec- i

ondary packaging and helped create the powerpoint presentation. We also developed the retail ads and POS power

panels, and the banners to fly across the nations beaches. Just recently introduced, these products are already on a roll.

Spacifically Formuloied far The Bald Guy

Speciically Formuloed for The Bold G ot

Sun Protection Centéer

Baldn Guyz) Balda Guyz)

Sunscreen
SPF 30+

Moistuize and
protect your head
from the suns hamful
UVA/UVB rays.

formula contains
green teaand is
vitamin enriched.

Head Wipes

Refresh and cool
ur head with tl i
quick-
s formula. : Products

Displays Specifically Formulated for The Bald Guy

Grooming Center

Moisture Gel
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United Envelope: A major supplier to the credit card, banking and direct mail | m

Unlted industry. This large multi-division company wanted to unite, consolidate and

envelope position itself under one banner. We redesigned their logo, stationary and sig-
nage. Created a new corporate positioning that can be used across the coun-
try, new display and promotional materials. Wrote, created and produced their
new corporate brochure, website, pocket folder and developed a program
that introduced these changes to management and personnel with t-shirts,
jackets, hats and other goodies for the uniting festivities.

lE united
envelope

Put your envelope in our hands first! sy

Fastest Response  Large Capacity  Knowledgeable Support  Unsurpassed Quality  Reliable Delivery  Value Priced

20" Booth
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SDNY: Company brochures, ads, packaging and displays
when you need to get noticed and attract attention to bring | m
in a prospect or for ammunition for salespeople, companies |

of all sizes rely on SDNY. Absolutely. So can you.

Unique POS &
ad/sellsheet

Industrial Brochures - New Positioning

Chemicals — Niche product trade ads

Risk Management Supplier — Image-building, testimonial ad campaign

Timeless Atistry
Impeccable Performance

[ S—————

Corporate Capabilities

New business development/positioning brochure

Trade Show Display Dairy Products — Upscale trade / consumer ad campaign
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LESS THAN ENCHANTED
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BUAYBE ITS TIME TO
STOP THE MUSK.

I MAY BE TUC LATE
TO KISS AND MAKE VR

Chemical Additives — High profile trade ad campaign and direct mail

Busnlness Outsourcc:Jng D|rec'r mail/e-
mail program and research survey

Marine Coatings — In-store informational display and storage system



ACRILEX

One of the major players in the visual display business

for outdoor and indoor signage, where acrylics are used,
to create attention-getting and spectactular color and
unusual effects for client’s of architects and designers.
Developed and created logo, copy, photography and
produced all to introduce and support their new products.

Acriglas®
Acrylic Sheets by Acrilex
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ASCTFS Payroll & Tax Filing Specialists - A legend in New York. For over 60 years they
have processed and delivered the payrolls and tax information to small to medium size
businesses. We helped them attract attention and gain new business when going up against

ASC ’ﬂ |M iS the 2 industry giants, ADP and Paychex. Ads, logos, public relations direct mail programs, Web
site and brochures all have positioned and enabled ASCTFS to be in the forefront of the market
in several specific niches for payroll and tax filing programs.

'WELCOME TO ASCTFS PAYROLL SERVICES

C(ASCTFS)

THE BETTER WAY TO PAY

I ‘The Leader In Low-Cost,First-Class Payroll Services.

Restaurant,
Food & Beverage
Payroll Specialists

ASCTES PAYROLL SERVICES WITH A PERSONAL TOUCH. .
PLUS SAVE 25-40% AND RECEIVE MORE BENEFITS. THE BETTER WAY Ta

PAYROLL & TAX FILING SERVICE

THE BETTER WAY TO PAY.

Brochures

ASCTEFS PAYROLL SERVICES SOME NYC RESTAUANTS WHO RELY ON OUR

Il Cantanori
Micke),' z - 4
Mantle’s piviera Café

A gOOd morning FUN, adonut and coffee at your desk.
Now it’s nice to relax at work knowing ASCTFS Payroll Services is
there

Welco

TRt Regfocrt Grosp
Ellen’ﬁnslt‘grd‘il_f

THE BETTER WaY To PaY @(\?TFS

G Cllus and exprienceout pay ol evices wthapesanal ==

Nobody does it better. a

THE BETTER WAY TO PAY ASCTFS) -,

e

ASCTFS IS THE BETTER WAY TO PAY.
SUPERIOR SERVICE & VALUE
PLUS YOU'LL SAVE 25% - 40%, GUARANTEED.

Promotion
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Literacy Partners
Teaching adults from the US and other countries to read is not an easy task. Literacy Partners makes it look easy. This New

York City non-profit called on us to develop a new look and approach for their fund-raising efforts to consumers and
corporations. We helped develop, create and produce, branding, stationery, annual report, brochures, folders, posters and

more-all within a well-defined budget.

Literacmy{ zli‘gmrgpgrs, Inc. Dow Jones Presents: Literacy Partners

Economics For

Taking Gontrol of enry Street Adult Learning Center
Financial Fut

Lit-er-acy part-ners

DOWJONES

= Financial Literacy Now
The McGraw-Hill companies Q Your Exchange for Financial Learning

- Posters

Annual Report

Spring 2008

Literacy Partners
update -

In?Their?
Own? Words

Ages 16 and Up,

e
!“\// We Offer Aduts,
< Free Instruction.

ABE

Pre-GED
8 GED

ESOL
Family Literacy/ESOL

Newsletter

Brochures/Flyers

Literacy Partners
Planned Giving Campaign

\f Litracy Partrers e

LITERACY
PARTNERS

lit-er-a-cy part-ners




MDSolarSciences

Taking Sunscreens to another level. Very hi-end
sku's exemplify all that is good to protect the skin
from skin cancer and aging. We developed
positioning and look for all communications
material. From ads to trade show material and
dispenser boxes to sell sheets and displays we
helped coordinated all production and follow
through.

HERE
COMES
THE SUN

Al oo therets 2 betr way
s

Sunscreens
safe enough
to protect bab!
strong enough
for you and
your family.

ADVANCING THE SCIENCE

TO LEARN MORE
om OF SUN PROTECTION

To purchase
Gall 877-301-5355 or visitus at
wwwmdsolarsciences.com

it
intal s and e st g ormae o proect e whol

MDSOLARSCIENCES
ADVANCING THE SCIENCE OF SUN PROTECTION

Ads

ADVANCED SUNSCREEN TECHNOLOGY FROM

A NEW STANDARD IN SUN PROTECTION FOR EVERY

WHEREVER YOU GO WHATEVER YOU DO, PROTECT

(CURSKIN WiTH MDSOLARSCIENGES SUNSCREENS!

Nowadalsandchidrn b con enfoy the e out

ors e fomwory ot dangerous WA nd
o O produee lcing i, minerosts

formulaions meet A qelres v Esopean COLA

MDSolarSciences unique mineral formulations.

cals that can harm your skin.Yet, they are gentle enough
for 2

lENLES

FOR ALL YOUR OUTDOOR JOURNEYS WE HAVE

barrer against UVA and VB rays. However, applied OU COVERED.

propery,unike the thick, pasty physical sunblocks of
ced sunscreens remain

feting your skin's natural beauty shine thiough, while

I every season, a high alfitucdes o at sea evel,youll

ology

with the most advanced UVA/UVB screent
from MDS

standards.
penetrate and damage skin cels, s well s fragrances,
prseaes ot gt ot can bt

Many chemical-based sunscreens contain potentialy
harmful and sensitzing ingredients that can penerate.
e the skin and as well a5 damage the
marine environment. Many products advertse ulra-high
SPF ratings, giving users a false sense of seculty while
uﬂevmq lite UVA protection.

S B T e
mmera\ |compounds ianium and ainc_ |

MDSOLARSCIENCES

SUNSCREEN P
KNOW THE FACTS ABOUT SUN EXPOSURE

Feel the differencel Light and luxurious 1o the
touch, our gentle sunscreen formulae are moisturiz-
ing,leaving all types of skin radiant and smooth, never
oy or dry.

Our family of sunscreen products- a gentle lotion;
silky smooth gels,including an elegant and effcacious.
e version; 3 nique " toul” b s and

k- all desianed (0 serve

[E——
RODUCTS o

SUNSCREENS FOR PEOPLE
WHO LOVE THE SUN
Years of research and patient careled to the develop
mentof a portolo of superor sunscreens that provide:
true broad spectrum protection feelHcurious and are
saferfor people and the planet.

Our world-class sunscreen formuas feature innovative
technologies and delivery systems to help prevent

o Alviays use yoursunscreen when outdoors and follow.
usage recommendations,

© Avoid burning, Sunburms significantly increase one's
Iifetime isk of developing skin cancer, especially
forchildren.

© Avoid sun tanning and tanning beds, IV lght from
the sun and tanning beds causes skin cancer
and wiinkling

and easy 10 use, our sunscreens are suitable for
all family members and sin types.

P sparingly. Use ab
one ounce 1o cover exposed skin 20 minutes before.
venturing outside.

© Sunscreens should have a Sun Protecton Factor
(SPP)ofateast 30 and provide protection flom both

SAFE ENOUGH FOR BABY,
TRONG ENOUGH FOR YOU

MDSOLARSCIENCE
DO AR CIENCES e - MV /

physicians; MDSolarSciences s a skin cancer prevention

AND YOUR FAMILY and sun protecton company We ae dedicated to education, s
‘arly detection and saving lives while promting healthier -
sun habits. Ne—
The MDSolrsclences product e was deskned e
Councll

o eseemed ofesonss from s et secton f
Jogy, ophthal-

ma\ogy, pediatrics and internal medicine as wellas

chemists,behavioral and educational specialits

screens,including our

ultzaviolet A (UVA) and ultaviolet B (UVB) rays. Repeat
ppiication every two hous, even on cloudy
e, snow, and sand use caution asth

reflection fiom the damaging rays of the sun can
Increase your chance of being burned.
Wear protective clothing, such as a long:sleeved shrt,
pants, a wide-brimmed hat, and sunglasses, when
possibe

© The American Cancer Society recommends askin
cancer exam as part o every outine check-up
afterage 20.

Highly-rated among thousands of products by
national environmental health and product safety
watchdog group.
“Our analysis shows that many zinc and ttanium-
based sunscreens are among the safest and most
effectve sunscreens on t

The Environmental Working Group

WHY IS MDSOLARSCIENCES DIFFERENT?
© Physician diiven and developed

© Formulas developed by our SAC (Scientific Advisory
Counciland vetted for known allergens and for
environmental concers

© Very high UVAVUVB broad spectrum protection MDS0Sciences
o Safer Ingredients
© Easy 10 apply and feels lusurious! MDSOLARSCIENCES
- 128 EAST AVENUE. NORWALK CT 06851
77-301.5355

www.mdsolarsciences.com ADVANCING THE SCIENCE

Brochure

MDSOLARSCIENCES

SPRING 2011
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MINERAL SCREEN
TINTED GEL SPF 30+
SENSITIVE SKIN FORMULA FOR FACE

INTRODUCING

ASK US ABOUT IT HERE!

MDSolarSciences
ADVANCING THE SCIENCE
OF SUN PROTECTION

OF SUN PROTECTION

MDSolaSciences

Product Sheets

MINERAL SCREEN GEL SPF 30+

VE SKIN

formu

Stection standards. ilky smooth,very water esistant, non-comedogenic,
legan. This product ofers unparaile appicaion and fee Thsspecia
s brosc spectrum, high YA and VB protection with an SPF o 30+

5 months and ader) and aduls, a5 wel s he envionment. Sutable

(s with acne prone skin and those with osaces

o PHYSICAL BLOCK CONTAINING
~TITANIUM DIOXIDE (7.7%)
“ZINC OXIDE (35%)
© SUITABLE FOR ACNE & ROSACEA PRONE SKIN
NO CHEMICAL SUNSCREEN ACTIVES
NO TABA, PARABENS, VITAMIN A OR ADDED
FRAGRANCE
\NON-COMEDOGENIC (WONT C1OG FORES)

AL FOR SENSITIVE SKIN AND SAFE FOR CHILDREN
T SILKY FEEL

JPRIATE FOR POST-COSMETIC PROCEDURES
FOR OILY SKIN

ROAD SPECTRUM UVA/UVE PROTECTION

PAD SPECTRUM SUNSCREENS

(301-5355 or wwwmdsolarsciences.com

s Corr.
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M
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MDSolrSciences

JLTRA MINERAL SCREEN GEL SPF 50+

ADVANCING THE SCIENCE OF SUN

JLTIMATE PROTECTION

i elegant, siky smooth, sensitive skin gel, this product appeals to people of allages and

i types, who desire high SPF 50+ broad spectrum UVAVUVB protection with a ight feel,

ot

ly absorbed into the skin. A physical bl

and zinc

ide in 3 higher concentration than our other gel and is cosmetically elegant. s an ideal

hoice for post-cosmetic procedures. It s safer for children (5 months and older) and aduls,

s wellas the environment

& PHYSICAL BLOCK CONTAINING
* TITANIUM DIOXIDE (103%)

« ZINC OXIDE (5.5%)

sPFs0s o HIGH SPF & UVA PROTECTION
. © NO CHEMICAL SUNSCREEN ACTIVES
o NO PABA, PARABENS. VITAMIN A OR ADDED

FRAGRANCE

IDEAL FOR OILY SKIN
LIGHT SILKY FEEL

GROUP LIST twwwengorg

IDEAL FOR POST-COSMETIC PROCEDURES

BROAD SPECTRUM HIGH UVA/UVE PROTECTION
INCLUDED N THE ENVIRONMENTAL WORKING
J010sunscreen) OF THE TOP
RATED BROAD SPECTRUM SUNSCREENS

MD sousscrencrs Con
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Iam 8 years old | like school but when | hate to read out loud. It takes me along time to
sound out words. The other kids in the class start to gigale. | get embarrassed.
What should | do!

Signed Never Read Aloud
Pear Never Read,
Sounding out words is called decoding. For some kids putting sound together is easy. For me
itwasvery hard. | never raised my hand to read our loud. But now | can. My 06 Tutor
helped me put the sounds in the right place so that when | see aword | know just what to
do. Now reading out loud is fun

What are your great expectations
for your child’s reading abilities?

‘As your child struggles unsuccessfully tokeep up with classmates, his or her confi-dence,
self-esteem, social skills and emotionalhealth may continue to deteriorate. The after school
1-to-1 tutoring programthat seeks the cause of a child's reading difficulty and can correct it.

For Children 7-9, Ohr Halimud is accepting children who have exhibited delays in
reading,writing, speling and comprehension. |
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+Single and broken eartngs+ Old ings
* Old broken bangles and braceles
+ Cuff links *Pins not worn »Gold Waches *Cold Coins
+ Broken gold chains +Charms and pendans +Plrioum
10K + 14K * 18K+ 24K
1 s el gold and i sparkes it will help children read!

One broken earring is just a broken earring...but at
Ohr HaLimud it's Worth lts Weight in GOLD!
"
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OHRHAL IMUD
ettt

Teqchmv Ch Idren to Read is Golden!!
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URGENT! URGENT! we vesp vous s, NOWH!

OPERATION READ 2008

Orton-Gillingham

Teacher
Training

Scholarships Available

T

“This Associate Level Course is designed in accordance with the

Practiioners and Educators, This evening courss fs open to bath
men and women with separate seating. Learm how o help all
hicren n our community 1o read using a research-based approach,
Course begins early May 2008. A Certfied Level Course s also
being offered for those who have completed Associate Level
‘oursework or equivalent. Cal today for the course applcation
packagel
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1651 420 St Bk, NY 11204
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e onhalmuorg
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ALL CHILDREN MUSTBHBLE O READ!

“It doesn't take a miracle, just the RIGHT

approach for your clever child who is
nevertheless struggling to read. '

Don’t know where to go for help when tutoring fails. Asyour childstrug-
toread, his or her confi self-esteem, social skills
and emotional health suffer as well.
At Ohr Halimud we find the cause of your child's difficulty and we correct
it. Find out how this proven program will teach your child to read and
succeed! We use the a one on one methed with the Orton-Gillingham

approach to assure success
M/,
-~

~MMAN_
OHRHALIMUD

The Light of Learning

1681 42nd Street
Brooklyn, NY 11204
718-972:0170 + info@ohrhalimud.org

our school and meet all of our miracles

\ |/

~IAN"

OHR

ads, flyers, banners and direct mail.

ere serious, 1

s time to make sure
above. If they can't, don't call the scho

this and 85% of those need us.
Call Ohr

Ask your child, 6-9 years old to see if they can

e
ol call us now. l'in 5 people can't read
Don't make the mistake others have.
Halimud now.

\\I//

HALIMUD

The Light of Learning

Ohr Halimud, The Light of Learning. A non-profit that raises the confidence and
internal brain function that opens up the minds and cognitive skills of young girls often plagued
with learning disablity from dyslexia. We dveloped and created logo, Web site, fund raisin efforts,

October is National Dyslexia Awareness Month

The First Annual Conference on

Language & Learning
For Professionals and Parents

FEATURING

jorence E. Springer Memorial Lecture

“LEARNING DISORDERS IN CHILDREN"
Dr. Steven Larson

Chief Psychologist, Learning Disabilties Unit,
State University of New York Optometric Center

“THE BEST WAY TO READTO CHILDREN"
Dr. Isabel Pascal

Professor Emeritus , Long Island University

Reading, wrltlng, spelllng
and comprehension

Progress Guaranteed!

- After School Tutoring Center - 1:1 Multi-Sensory Instruction
-OrtonGillingham Educational Therapists - hour sessions
SpecialOPERATION READ" program grants for chldren ages7-9

top essins o
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CONFERENCE FE: $95.00 Includes Complete Buffet Lunch)

Ay Sinday, October 24,2010 10AM -4PM The Multi-Sensory Learning Center’
< et 3coh of Boro o
1681 42nd St. AN b 166 an St oty N 11200
~ OHRI uD Separesesting ol Starting our 8th successful year!
Bklyn, NY 11204 e e P — Center Hours Mon-Thurs, 4PM-8PM Sun.12PM-SPM
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